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There’s comfort in believing the things we take for granted will always be there
At 174 years old, the Chicago Sun-Times is the city’s oldest continuous newspaper. Like the Bears or deep-dish pizza, The Sun-Times has
become a fixture of the underdog “second city.” But change can be upsetting; when Chicago’s iconic department store, Marshall Fields,
closed11, or the Sears Tower was sold and renamed “Willis Tower”12, city residents were shocked by the sudden loss of such beloved
landmarks.
Print Journalism is dying — slowly
News circulation has been declining for 28 consecutive years13. Since 2007, a dozen historic newspapers have shut down. Because this
decline has unfolded slowly, it’s been hard for people to absorb its full impact, or to mobilize against it. Imagine the outcry if 12 major
papers folded within 6 months. This outcry didn’t happen, of course, because these closures took years, not months. As The Guardian
observed, “There is, strangely, this humble nature of the best people who work in newspapers to not want to make themselves the story.
So, ironically, it is a story that has largely gone untold.” 14
We needed a sharp intervention that moved at the speed of social—an un-ignorable wake-up call.
Sourcing:
11The Chicago Tribune, “Field’s no more”, September 21, 2005.
12NBC News, “Willis who? The Sears Tower gets a new name”, July 16, 2009.
13Pew Research, “Despite subscription surges for largest U.S. newspapers, circulation and revenue fall for industry overall”, June 1, 2017.
14The Guardian, “The slow death of the great American newsroom”, March 21, 2015.
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15The Chicago Sun-Times, Circulation Report, April 2018
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